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Turnstone introduces new products that allow increased personalization in the office, a need identified through startup culture research

Insights from research shows that injecting personality and personalization into the 
office allows for inspiring spaces that harness a startup culture 
[bookmark: _GoBack]

Grand Rapids, MI – (June 13, 2016) – Inspired by the insights resulting from several months of on-site research with leading entrepreneurs and intrapreneurs, turnstone, a Steelcase brand, debuted new products designed to inject personality and personalization into the office today at NeoCon 2016 in Chicago. 

At the heart of startup culture is the increasing desire for organizations emerging or large, young or experienced, to work in inspiring spaces that reflect a sense of their passion, personality, authenticity and agility, in order to accelerate results. 

“We live in a time when people want freedom to express themselves and to stand out in a post-sameness world. They want to put their thumbprint on something and say, ‘This is mine. I helped design this.’ We are opening the door for our entrepreneurial and intrapreneurial clients, as well as the design community, to put their desires and personalities on display with furniture that they help bring into being,” said Brian Shapland, turnstone general manager.

The latest products to reflect the research insights are being debuted at NeoCon 2016, starting with the newest collection known as Bassline Tables. 
Bassline Tables: Just as the musical bassline drives and outlines the harmonic structure of a song, indicating a specific style or genre and enabling unique accent voices, instruments, and notes; the Bassline collection of tables does the same for space. Signaling a level of personality and personalization, the extensive and near limitless Bassline Tables collection exudes style and value while enabling the expression of a person or brand’s personality, so that they may kickstart creativity. 
“Inspired by a sense of fashion and a “DIY” world, clients and designers can create unique solutions, tailored to fit their personality, taste and values by specifying their own material, such as wood, glass, or stone—and make it in almost any size or shape. It’s all about facilitating one-of-a-kind pieces that allow people to demonstrate who they are and what they value,” said Mark McKenna, turnstone design director.
In addition to Bassline, turnstone is premiering three other insight-led products that help create authentic, agile environments that encourage personalization and creativity: Bivi Dual Height, Shortcut X Base and Campfire Personal Table.

Bivi Dual Height:  Offering employees choice and control over where and how they work is vital to creating an engaging workplace. The Bivi Dual Height table supports startup culture by allowing employees to freely change postures throughout the day based on the task at hand, helping them remain agile. Standing height surfaces deliver height equality for face-to-face interactions and quick meetings, while seated surfaces aid focus, sending the message that work is happening.

Shortcut X Base: Injecting spaces with modern lines and pops of color, Shortcut X Base delivers beauty and comfort without sacrificing style. Elbow rests offer needed support without getting in the way, and X Base legs that connect at the bottom retain lightness while maintaining a level of strength and durability that exceeds company test standards. Shortcut X Base adds personality to any space with 11 shell colors and an optional cushion available in dozens of fabrics.
 
Campfire Personal Table: Today’s workplace is all about authenticity, workng in ways that feel natural to us, often choosing places and objects that remind us of home. Campfire Personal Table accents any space by introducing a warm, residential feel. It allows for personalization with new laminates available in vibrant colors, modern patterns and rich wood tones.


To learn more about turnstone’s Startup Culture research, visit www.myturnstone.com/startup-culture

###
 
About turnstone
Turnstone, a Steelcase Inc. brand, believes space and culture are game-changing ingredients for companies young and old, large and small. That’s why we’re focused on designing office solutions that help entrepreneurs leverage their culture and their space to accelerate business results, and help intrapreneurs activate a sense of startup culture to do the same. For more information, visit www.myturnstone.com  

About Steelcase Inc.
For over 100 years, Steelcase Inc. has helped create great experiences for the world's leading organizations, across industries. We demonstrate this through our family of brands – including Steelcase®, Coalesse®, Designtex®, PolyVision® and Turnstone®. Together, they offer a comprehensive portfolio of architecture, furniture and technology products and services designed to unlock human promise and support social, economic and environmental sustainability. We are globally accessible through a network of channels, including over 800 dealer locations. Steelcase is a global, industry-leading and publicly traded company with fiscal 2016 revenue of $3.1 billion.
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